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IMAX

CONCEPT DEV. / ( work in progress ) 

CROSS PLUG TRAILER CONCEPTS
by I lya Abulkhanov

EXPLORATION
S

10.4.19

Exploring this project from multiple angles, we’ve created FOUR potential methodologies 
that can visually represent key messaging points in a succinct and dynamic fashion. *Just 
as we did with our Apple X campaign, collaboration is critical, and we are eager to refine 
or mix and match concepts as you see fit.

Robert Lewis
Rectangle
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CLIEN
T BRIEF

BUSINESS OBJECTIVE

CHALLENGE

COMMUNICATIONS OBJECTIVE

AUDIENCE

To educate moviegoers on what IMAX is, what makes it 
different, and why it’s worth upgrading their movie experience

The target audience is 17-39, but the piece needs to have 
broad global audience appeal

Convert non-IMAX users to IMAX users

Awareness of the IMAX brand is high, consumer understanding of 
how it differentiates and how it is superior is low

CLIENT BRIEF. / ( work in progress ) 
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 002

IMAX is, without a doubt, a household name. For those of us inside the film and technology 
space, we understand just how crucial the IMAX platform has been in pushing the film 
industry forward.
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THE 
CORE 

NARRATIVE

THE 
FEATURES

THE 
CONCEPT

Change your view for a superior movie 
experience

Superior sound, screen, seating, 
projection, immersion, filmmakers

A stylistic visual and typography treatment 
connects emotionally to shift perceptions

BUILDIN
G THE CON

CEPTS

BUILDING THE CONCEPTS. / ( work in progress )  003
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BUFFS

FAN BOYS

PARTNERS

362.3k

100 ph

SOCIAL LISTEN
IN

G

impressions

frequency

IMPRESSIONS / FREQUENCY / INFLUENCE /. / ( work in progress ) 

35

<100

<1000

<10k <100k <100k+

56 06 02 01 influence

Social Listening
10.4.19

 004

10.1.19 / 9:08 AM - 10.1.19 / 9:58 AM UTC
Twitter Report Union Metrics
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SUPERS/SCRIPT

EXPLORATIONS
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IMAX IS NOT JUST A BIGGER SCREEN
IT’S SO MUCH MORE

CRYSTAL CLEAR IMAGES
THAT TAKE YOUR BREATH AWAY

STORIES YOU LOVE
IN COLORS THAT YOU’VE NEVER SEEN

FULLY IMMERSIVE SOUND 
THAT YOU CAN FEEL

EVERY SEAT, EVERY ANGLE
BLOWS YOUR MIND

A POWERFUL / PREMIUM / PERFECTED FILM EXPERIENCE
TO TAKE YOU INTO ANOTHER WORLD

ONLY
IMAX

UPGRADE YOUR FILM EXPERIENCE

LARGER SCREENS

SHARPER PICTURES

WIDER COLOR RANGE

SMARTER DESIGN

IMMERSIVE MULTI-CHANNEL SOUND

EVERY SEAT, EVERY ANGLE, IS THE BEST SEAT IN THE HOUSE

DON’T JUST WATCH MOVIES
LIVE THEM IN IMAX

DON’T JUST WATCH MOVIES
FEEL THEM IN IMAX

Opt 1 Opt 2

 005

Script
10.4.19

SUPERS /
(  WORK IN PROGRESS )  01
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Concept 1

MOODPIECE DEV. / ( work in progress ) 01

IMAX OF EDEN

EXPLORATION
S

10.4.19

This option combines two of our core visual approaches as we travel through them with 
dynamic camera motion. From a techy environment that speaks to theatre and screen 
design... to a surreal, fantastical IMAX of EDEN showcasing superior color and image 
quality.
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1.

 0012

T
h

is
 d

o
cu

m
en

t 
co

n
ta

in
s 

co
n

fi
d

en
ti

al
 m

at
er

ia
l 

o
f 

T
h

e 
M

ill
 G

ro
u

p
, I

n
c.

 C
o

p
yr

ig
h

t 
©

 T
h

e 
M

ill
 G

ro
u

p
 2

0
19



T
h

is
 d

o
cu

m
en

t 
co

n
ta

in
s 

co
n

fi
d

en
ti

al
 m

at
er

ia
l 

o
f 

T
h

e 
M

ill
 G

ro
u

p
, I

n
c.

 C
o

p
yr

ig
h

t 
©

 T
h

e 
M

ill
 G

ro
u

p
 2

0
19

* ( exploration )Concepts
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(A) (C)

(B) (D)

* ( exploration )Concepts
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Concept 2

MOODPIECE DEV. / ( work in progress ) 01

DECONSTRUCTED IMAX TECHNOLOGY WORLD

EXPLORATION
S

10.4.19

We enter the inner-workings of a stylized projector before being transported to an abstract 
world/landscape made from deconstructed elements of IMAX technology. Reclined theater 
seats, sharp projector lenses, laser-accurate surround sound speakers, etc., move all around 
us.  As we drift through this anti-gravitational space and are introduced to a flurry of high-
tech elements and theater comforts, supers boldly highlight key features of the immersive 
IMAX experience.
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* ( exploration )Concepts
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Concept 3

MOODPIECE DEV. / ( work in progress ) 03

SWIMMING PARTICLES

EXPLORATION
S

10.4.19

A graphically minimalistic but fully immersive approach, where swarms of particles transform 
into visually spectacular 3D renders. Starting from a dark void, a swirl of colorful particles 
bursts forward. From these fragmented vortexes stunning dimensional objects form which 
speak to the superior technology and movie experience only found in an IMAX theatre. Within 
that visual display of transformation, CG supers accompany and help solidify our messaging.
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Concept 4

MOODPIECE DEV. / ( work in progress ) 04

REAL-TIME NARRATION

EXPLORATION
S

10.4.19

By using the recognizable visual language of classic movie messaging, i.e., ‘Double Feature’ 
or ‘Let’s go out to the Lobby’  we can turn the concept on its head to showcase IMAX as the 
next great movie watching iteration. Subtly showcasing that even though it’s been around 
for fifty years, it is the next evolution.
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