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HELLO

After our initial call, | realized a few things as
my team and | dug into the concept. First,
we couldn't be more excited to be
considered for this new campaign and to
launch new Jolly Rancher characters into the
world. Secondly, | love the humor of these
scripts. It's subtle enough and quirky
enough to make a real, lasting impression.
Also, | had a great experience working with
Hershey on previous projects and look
forward to collaborating with the brand on
this latest round.
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APPROACY
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thoughts on
social media

Even though the scripts for social are not locked, we are
more than confident in taking them on. We aim to find
simplified solutions that are effective and executable by
leveraging assets from the main spot. If we want, we can lift a
shot for one of the socials, otherwise social concepts that are
more illustrative can be brought to life in 2.5D. Animated with
After Effects and treating them like gifs or cinemagraphs. For
example, the parachuting gummies can easily animate down
with a little drift, but it won't require CG work. We’ve done a
quick little test so you can see how effective this animation
technique is, once put into practice.

Getting closer to our production dates, we will also define
any additional assets that we need to capture on our shoot
day for social. Whether it’s stills or short clips, carving out the
necessary time and building out a separate space for
shooting those elements is something we are well versed in.
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7,049 views
jollyrancher We squished your favorite Jolly Rancher

flavors together to make the ultimate gummies!

View all 56 comments

@ jollyrancher &
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music & sfx

Just as the gummies should physically interact with the nest, we should also hear it as
well. Of course, this is just a small part of the sound design needed to create a great
spot, but we have to consider all those minute details. In addition to the hatching
sound and other atmospheric sounds, I'd like to explore adding small sounds to the
gummies themselves. This amplifies their cuteness, humanizes them, and makes their
eventual demise that much more comical.

Layered into the sound design should also be some magical and charming music. A
song that can help build up the anticipation for the big hatching moment.
Crescendoing in all its grandiose perfection before an abrupt and shocking stop as
they’re eaten. Once that comedic note has been played, we can introduce the music
score once again as we go to the Super/Packshot.
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THANK YOU

While these are our initial reactions to the project, it's
really exciting to be considered. Having worked with the
Hershey brand before and having done work for kids, |
know how much fun we can have with these spots.

As we dive further into all the details that will make for
standout spots, we look forward to collaborating with your
team every step of the way.

Sincerely,
Lisha & The Mill Team
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